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Brand Archetypes
PART ONE

Look at the definitions of each brand archetype in the table below. 
	Brand archetype
	What it means
	Multinational example

	Innocent
	Positive, optimistic, upbeat
	

	Sage
	A source of knowledge and expertise
	

	Explorer
	Adventurous, always on the move, active
	

	Hero
	Defender of the underdog, brave, selfless
	

	Magician
	What they do is almost beyond comprehension
	

	Outlaw
	Break the rules, think unconventionally
	

	Lover
	Daydreamer, pleasure seeker
	

	Jester
	Fun for the sake of fun, entertaining
	

	Everyman
	Holding up a mirror to everyday life
	

	Creator
	Maker, inventor, new from old
	

	Ruler
	Leader of the pack, sets standard, the source of tradition
	

	Caregiver
	Helpful, protective, offers security and certainty
	



Now choose an example from the list of multinational companies below that would best fit the archetype.
Audi					Rolex				Volkswagen
Red Bull				Apple				Ben and Jerry’s
Virgin					Nike 				Lonely Planet
Volvo					Coco-cola			 Ferrari
					

PART TWO

For each of the brand archetypes in the table below, identify and write down a business brand from your own country that matches this definition.
	Brand archetype
	Example from own country

	Innocent
	

	Sage
	

	Explorer
	

	Hero
	

	Magician
	

	Outlaw
	

	Lover
	

	Jester
	

	Everyman
	

	Creator
	

	Ruler
	

	Caregiver
	



Choose one brand identified above. Write down the evidence that you have for your choice of archetype.
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