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SESSION PLAN

COURSE:			ABE Level 3 Award in Digital Marketing Essentials for Small Businesses
ELEMENT:			Element 1 – Introduction to the digital world for small businesses (Weighting 5%)

LEARNING OUTCOME 1
Explain the terminology, benefits, risks and other considerations of using digital and online tools and techniques.
1.1 State relevant definitions and benefits of using digital and online tools
1.2 Identify key considerations and decisions regarding the implementation of digital and online tools

NUMBER OF SESSIONS:	Two - approximately two hours in total
SESSION TOPICS:		Session 1: The digital world – key definitions and benefits to business
				Session 2: Key considerations for using digital tools

Note to tutors:	This is the recommended session plan for Learning Outcome 1 of Element 1 of the ABE Level 3 Award in Digital Marketing Essentials for Small Businesses. You should follow the plan, using the resources (referenced as ‘slides’ here) and activities provided. It is important to enhance all sessions with local examples and case studies, involving the learners ACTIVELY wherever possible.


SESSION 1: The Digital World (1 hour)
	Topic
	Tutor Activity
	Slides
	Learner Activity
	Formative Assessment

	Introduction to session and learning outcomes
	Learning outcomes 1.1
RESOURCE Element 1 LO1 – Digital World
	1-3
	
	

	Key definitions and benefits of using digital and online tools
	Introduce learners to the topic of the Digital World and discuss, as a class, how technology has changed and evolved in recent years. Find out how many use it for:
a) Shopping – food, clothes, other items
b) Banking
c) Information
d) Researching products and services
e) Any other uses
	4
	As a class discuss how learners use digital technology in their personal and business life and which social media platforms they use.
	

	Digital versus non-digital marketing
	Discuss how businesses use technology to market their products and services to customers. 

Compare the different types of digital and non-digital marketing methods used by businesses.
	5-6
	
	

	Key definitions in digital marketing
	Introduce the learners to key definitions used in digital marketing. 
	7
	In small groups, learners should identify any definitions that they have heard of and indicate in what context it is familiar to them. Feedback to whole class from group representatives. 
	

	
	Explain the meaning of the following definitions providing examples:
· Advertising – pop-ups, video advertisements
· Channels – social media such as Twitter, Facebook, Instagram, LinkedIn, YouTube
· Cloud technology – Amazon Web Services
· Communications – Social media posts, e-newsletters, tweets
· Content – Blog posts, e-newsletters, online catalogues, videos, information graphics
· Digital tools – Google Analytics, blog publishing, image and video editing software
· Mobile technology – tablets, mobile phones, smart watches
· Search engine – Google, Bing, Yandex, Baidu
· Social media – Facebook, Twitter, INstagram, Pinterest, Weibo, Hi5
· Web analytics – Google Analytics, SEMRush, Open Web Analytics
	8-9
	
	

	
	
	
	In small groups, learners should complete Activity 1 – Element 1.
	Activity 1- Element 1 – Key definitions in digital marketing: Part One

	Benefits of using online and digital tools
	Ask learners to discuss the benefits to a business of using digital marketing and online tools.

Compare learners finding from previous class activity with those shown on slide 10:

· Can reach a larger number of customers
· Generates data about customers – Google Analytics
· Helps build a recognisable brand – through social media channels such as Facebook, Twitter, Instagram, Pinterest
· Reduces operating costs and create efficiencies
· Can track email openings / deletions to make campaigns more successful - MailChimp
· Collects customer feedback through online surveys – SurveyMonkey
· Creates a personalised online experience – offers on Facebook pages
· Provides customers with immediate access to a wide range of information – prices, availability, competitor comparisons, delivery details
	10
	In small groups, learners discuss how businesses may benefit from using digital marketing and online tools. As a class, compile a list from learners’ findings.
	

	Finding out more about customers
	Explain how digital and online tools can be used to find out information about customers’ needs and wants before starting marketing such as:

· what interests potential customers have
· what competitors are doing
· which search terms potential customers use to find goods or services.
	11
	In pairs or small groups, access Google Trends and find out the top 10 trending stories in your country for the following categories:
1. Business
2. Entertainment
3. Sport
Each group should choose one topic of choice and explore the trends and patterns of this topic. Representative should feedback findings to whole class. 
	

	
	Explain how Google Trends will show current important topics and trends from customers’ browsing and searching activities
	12
	
	

	Critical success factors for the use of digital tools.
	Explain how digital marketing can help a business to: 
· reach new customers
· communicate with new and existing customers using different channels
· gain better insight about its customers and prospects
· reduce the steps and time from first contact to a final sale
· increase revenues and profitability
· improve its reputation and profile over that of its competitors. 
	13
	In small groups, learners should complete Activity 2 – Element 1 Part One.
	Activity 2 - Element 1 – Using digital tools: Part One

	Review of session and learning outcomes
	
	
	
	




SESSION 2: Key considerations for using digital tools (1 hour)
	Topic
	Tutor Activity
	Slides
	Learner Activity
	Formative Assessment

	Introduction to session and learning outcomes
	Learning outcomes 1.2
RESOURCE Element 1 LO1 – Digital World
	14
	
	

	Risks and challenges to consider
	Explain how risks and challenges may be categorized as follows:
· Technical 
· Security
· Offline / Online balance

	15
	
	

	Technical risks and challenges
	From the table on slide 15, explain each technical risk / challenge and discuss strategies and activities that can reduce the risk.
	16
	Learner should contribute to the discussion to identify what businesses can do to minimise the risk.
	

	Security risks and challenges
	From the table on slide 16, explain each technical risk / challenge and discuss strategies and activities that can reduce the risk.
Note: Payment processing gateways may also present technical risks and challenges as well as security.
	17
	Learner should contribute to the discussion to identify what businesses can do to minimise the risk.
	

	Offline / online balance
	[bookmark: _GoBack]From the table on slide 17, explain each offline/online balance risk / challenge and discuss strategies and activities that can reduce the risk.
	18
	Learner should contribute to the discussion to identify what businesses can do to minimise the risk.
	

	
	
	
	In small groups, learners should complete Activity 2 – Element 1 Part Two
	Activity 2- Element 1 – Using digital tools - Part Two

	Review of session and learning outcomes
	
	19
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