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SESSION PLAN

COURSE:			ABE Level 3 Award in Digital Marketing Essentials for Small Businesses
ELEMENT:			Element 2 – How to create infrastructure for digital and online tools (Weighting 20%)

LEARNING OUTCOME 2
Outline the practical aspects of creating the infrastructure for digital and online tools.
2.1 Outline the practical aspects and associated benefits of creating the infrastructure 

NUMBER OF SESSIONS:	Two - approximately four hours in total
SESSION TOPICS:		Session 1: Creating the infrastructure for digital and online tools 
				Session 2: Social and digital media
				
Note to tutors:	This is the recommended session plan for Learning Outcome 2 of Element 2 of the ABE Level 3 Award in Digital Marketing Essentials for Small Businesses. You should follow the plan, using the resources (referenced as ‘slides’ here) and activities provided. It is important to enhance all sessions with local examples and case studies, involving the learners ACTIVELY wherever possible.


SESSION 1: Creating the infrastructure for digital and online tools
(1-2 hours)
	Topic
	Tutor Activity
	Slides
	Learner Activity
	Formative Assessment

	Introduction to session and learning outcomes
	Learning outcomes 2.1
RESOURCE Element 2 LO2 – Digital Infrastructure
	1-3
	
	

	Creating the right infrastructure
	Explain the importance of getting the infrastructure right for digital marketing and taking time to:
· Select the right hardware
· Choose and registering a domain name
· Create and manage website content/email capacity
· Use social media platforms
· Consider digital marketing channels and techniques
Note: Each of these aspects will be covered in more detail on subsequent slides
	4-5
	
	

	Selecting the right hardware
	Explain how a simple computer or laptop with internet connectivity is sufficient to deal with initial business requirements such as:
· two-way communications with customers 
· maintaining a website
· managing a blog
· accessing all your social media channels
	6
	
	

	
	In addition to the above, explain that some businesses require additional hardware to satisfy the business needs such as:
· Interactive signage
· Indoor or outdoor kiosks
· Point of sale terminals
	7
	As a class, discuss the types of business that use this additional hardware and how it is used in businesses.
	

	
	Introduce MoSCoW as a method of deciding what initial hardware is necessary in a business and explain how it is used to prioritise hardware needs.
	8
	
	

	
	As a class, identify infrastructure requirements for each of the following:
· MUST have
· SHOULD have
· COULD have
· WILL NOT have
	
	Learners think about infrastructure requirements for most businesses and prioritise as:
a) MUST have
b) SHOULD have
c) COULD have
d) WILL NOT have
	

	
	Compare findings from discussion with slide 9
	9
	
	

	Choosing and registering a domain name
	Explain the purpose of a domain name and how it can help with brand recognition.
	10
	Learners should access a domain name registrar via the internet such as godaddy.com or networksolutions.com or name.com and find a suitable domain name for their own business. 
	

	
	Explain the process of finding a suitable domain name for a business using a domain name registrar.
	11
	
	

	
	Explain the additional services of web hosts such as:
· Free templates for website design
· Email systems
· Web security
· Cloud servers
	12
	As individuals or in small groups, learners should complete the formative activity.
	Activity 1- Element 2 – LO2 Creating the infrastructure Part One

	Review of session and learning outcomes
	
	
	
	





SESSION 2: Social and digital media
	Topic
	Tutor Activity
	Slides
	Learner Activity
	Formative assessment

	Introduction to session and learning outcomes
	Learning outcome 2.1
RESOURCE Element 2 LO2 – Digital Infrastructure
	13
	
	

	Social Media platforms

	Explain the purpose and benefit of social media to:
· Build the profile of a business
· Direct potential customers to your website
· Create conversations with customers

Explain how a business’s target market is likely to use a selective few media networks and therefore choosing the social media platform that matches their preferences is important. 
	14
	Learners should consider and list some of the social media platforms that they use in their personal or business life.
	

	Blogs, streaming, social bookmarking and social customer service

	Explain how a blog will:
· keep customers up to date with the latest news relating to your area of business
· help customers with ‘how to’ information and instructions 
· provide thought leadership about the future direction for your area of business
	15
	Learners should research different blogging platforms and compare the features of at least three. They should consider the price, ease of use, availability plugins, extensions and templates. 
	

	
	Outline the following social media platforms:

· Streaming media services – YouTube, Vimeo
· Social bookmarking – Pinterest, Facebook, Twitter
· Social customer service – Zendesk, LiveAgent, Desk.com
	16
	
	

	Digital media channels and techniques
	Explain the two types of search marketing:
Unpaid search marketing – search engine optimization (SEO)
Paid search marketing – Pay per click (PPC) such as Google Adwords
	17
	Learners should research Google AdWords and compile a list of key features and benefits to businesses.
https://www.google.co.uk/adwords/
	

	
	Outline the purpose, advantages and disadvantages of the following forms of paid media:
· Pay per click search advertising
· Display advertising
· Sponsorship
· Affiliate marketing
	18-19
	
	

	Earned media
	Explain with examples Earned media.

Outline the positives of earned media:
· Raises the business’ profile
· Improve reputation
· Increases trust in the business
	20
	
	

	
	Outline the negatives of earned media:
· Cannot be directly controlled
· Risks negative comments appearing
	
	As a class discuss the advantages and disadvantages of the different types of earned media.
	

	
	Discuss as a class the different types of earned media:
· Public relations
· Customer reviews
· Shared content
· Viral content
	21
	As individuals or in small groups, learners should complete the formative activity.
	Activity 1: Element 2 – LO2 Creating the infrastructure Part Two

	Review of session and learning outcomes
	
	
	
	





LEARNING OUTCOME 3
Identify potential legal and contractual considerations
3.1 Identify potential legal and contractual considerations of using digital media

NUMBER OF SESSIONS:	One - approximately one hour in total
SESSION TOPICS:		Session 1: Legal and contractual considerations
				
Note to tutors:	This is the recommended session plan for Learning Outcome 3 of Element 2 of the ABE Level 3 Award in Digital Marketing Essentials for Small Businesses. You should follow the plan, using the resources (referenced as ‘slides’ here) and activities provided. It is important to enhance all sessions with local examples and case studies, involving the learners ACTIVELY wherever possible.	



SESSION 1: Legal and contractual considerations (1 hour)
	Topic
	Tutor Activity
	Slides
	Learner Activity
	Formative Assessment

	Introduction to session and learning outcomes
	Learning outcomes 3.1
RESOURCE Element 2 LO3 – Legal and Contractual Considerations
	1-3
	
	

	Legal and contractual considerations
	Explain the importance of selecting the right hosting service for a business and considering the following factors:
· Established for a number of years 
· Offer a full range of services
· Offer high quality telephone-based technical support
· Have a knowledge of your local technology and business environment
	4-5
	Learners should research web hosting services available to them in their country and make a comparison of at least three web hosting services indicating the key features of each. 
	

	
	Explain other considerations when dealing with third parties online:
· Companies that offer free services or tools may not provide ongoing support
· Develop close partnerships with the technology companies that you work with most
· [bookmark: _GoBack]Contact with companies operating free social media platforms will be limited
· Paying for advertisements will generally mean greater access to sales teams and customer support
· Paid search marketing is an automated process and therefore there is no-one to contact to make your website more visible
	6
	
	

	Data protection, privacy and confidentiality
	Explain that the laws relating to protecting an individual’s personal data will vary from one country to another however largely cover the same principles:
· Keep a minimum amount of information about your customers.
· Choose a hosting service that is secure. 
· Build trust with your customers by respecting confidentiality.
· Be very clear about your purpose for collecting customer data.
· Never share any customer data you have collected with a third party unless you have obtained the customer’s express permission to do so.
	7
	As individuals or in pairs learners should complete the formative activity Element 2 Activity 1 LO3.
	Activity 1: Element 2 – LO3 Data Protection Part One

	Licences and intellectual property
	Explain how intellectual property is protected in the same way for digital works as non-digital works and that even though images and videos are freely accessible via the internet they may not carry permissions to be reused.
	8
	Learners should find out more about the Creative Commons Licence via the website at:
https://creativecommons.org/about/
	

	
	Outline the purpose of the Creative Commons licence.
	9
	
	

	
	Explain how trademarks are used to reassure customers that they are purchasing from a trusted supplier.
	10
	
	

	Disability discrimination
	Outline how legislation ensures that websites, blogs and other owned media is accessible to people with disabilities through:
· Screen readers
· Online testing tools
	11
	
	

	Review of session and learning outcomes
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