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PRINCIPLES OF MARKETING PRACTICE
LEARNING OUTCOME 5: ACTIVITY 2
INDIVIDUAL ACTIVITY
Evaluating promotional channels

Choose three of the promotional channels discussed in the Study Guide.

Give three examples for each channel of products you have seen being promoted on each channel, and describe how they were promoted. (One table for each channel.)

[bookmark: _GoBack]Then write a benefit and a disadvantage for using each of the three channels you chose for promotion, keeping the products you saw promoted in mind.

	PROMOTIONAL CHANNEL:
I.e. email

	EXAMPLE USES:
I.e. flash sale on printer cartridges email





	BENEFITS:
I.e. direct route to consumer





	DISADVANTAGES
I.e. crowded inboxes
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