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PRINCIPLES OF MARKETING PRACTICE
LEARNING OUTCOME 5: ACTIVITY 4
INDIVIDUAL ACTIVITY
Creating the marketing mix

Choose an organisation with which you have come into contact recently.

After doing some research online, consider the target segment for that audience.

Define the segment clearly as we learned about in previous elements, taking into account variables.

After this, write tailoring and positioning statements that are appropriate for this segment for each aspect of the marketing mix.

[bookmark: _GoBack]If possible present this back to the class in a short presentation, and feed back on each others’ marketing mix proposals.
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