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ANALYTICAL DECISION-MAKING
Learning Outcome 3: ACTIVITY 4

Research design

In small groups (about 2/3)
 
Design the research framework for Fashionista (use the scenario from the previous session’s Activity 2). You should also refer to table of types of research below to help develop your framework.
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Give feedback to the rest of the group.
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Typeof
research

Type

Techniques/sources (examples)

Primary

Qualitative

Interviews
Workshops/focusgroups
Observation
Questioning

Quantitative

Surveys
Activity sampling
Special purpose records
Pilottesting

Secondary

Company-based

‘internal records eg financial, operational,
‘marketing, HR and operations records, customer
records (sales, profiles)

Annual reports and accounts

Websites

‘Market based

‘Competitor and Supplier data
Market segmentation and

Industry /marketreports eg Mintel
Tradepress

Stock exchange information (share values)
3#party company evaluation reports - Dun &
Bradstreet, Experian

‘External reports

Country/Governmentreports - political, economic
data, socio-demographic trends, environmental
reports, corporate governance and CSR reports -
Office of National Statistics (ONS)

Statutory regulations

Financial reports by country eg Business
Evaluation Risk Index (BER]), Moody's, Standard &
Poors

International/global reports sources: egUN,
OECD, EU, World Trade Reports (WT0)

Global Business Reports (GBR)
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