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INTEGRATED MARKETING COMMUNICATIONS
LEARNING OUTCOME 3: ACTIVITY 2
Group Activity
Brands never miss a moment
[image: Ring, Engagement, Love, Jewelry, Box, Valentine'S Day]Consumers today can search, research and engage with brands at lightning speed; talking to their peer groups, reading reviews and using social media to discuss planned purchases. 
And our smartphones are our device of choice to chat, buy, find and like.
Your challenge
In teams of two or three, read through the case study below to identify the consumer’s probable journey to purchase. 
What are the most important moments when the brand needs to be in front of the consumer? 


· Create a poster that illustrates Robert’s journey using Google’s Micro Moments (https://www.thinkwithgoogle.com/marketing-resources/micro-moments/). 
· Present your poster to other groups to gather and give feedback
	Going for gold
Robert got up early that morning; he was nervous and wanted to get started with his plan. This was the day that he was going to ask his girlfriend Betsey to marry him.

He had booked a table at the best restaurant in town; organised the champagne and flowers, now all he needed was the engagement ring.

His first thoughts were to go onto the internet for inspiration and see what his option were for the amount he had to spend. This would be one of the most important things he would ever buy and he wanted to get it right. But he had no idea of styles, prices or even precious metals. Did he want gold or silver? And what stone could he afford?

After an hour or two Robert know what his choices would be and so he went into the city to buy a ring. He checked his mobile for messages and sent Betsey a text just to make sure she was still going to make their evening plans.

Walking down the main jewellery areas of the city, Robert stopped to look in just about every window. The staff in the stores were helpful, but this had to be the right ring, so he took his time browsing all the choices.

[bookmark: _GoBack]Five hours later he finally arrived home with a beautiful white gold and diamond ring he thought would surely make Betsey say ‘Yes!’.
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