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SOCIETAL AND SOCIAL MARKETING
Learning Outcome 1: ACTIVITY 1
GROUP ACTIVITY 

[bookmark: _GoBack]Global issues that could be tackled by social marketing

In small groups, work through the following:
	Social marketing seeks to impact personal behaviour by persuading target audiences to:

	
	Health
	Environment
	Pollution
	Safety

	1
e.g.
	Stop risky behaviour – smoking by teenagers 
	Reduce CO2 emissions by using less coal fuel
	Reduce use of plastic bags, damaging the oceans 
	Increase the number of people using seat belts in cars
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