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SOCIETAL AND SOCIAL MARKETING
Learning Outcome 1: ACTIVITY 5
INDIVIDUAL AND CLASS ACTIVITY 
Questions about social marketing 

[bookmark: _GoBack]You have 20 minutes to answer the questions below and then discuss them with the class. Put the answers together to agree a choice.

The goal of social marketing is always to change or maintain how people behave – not what they think or how aware they are about an issue. If your goal is only to increase awareness or knowledge, or change attitudes, you are not doing social marketing. This is the value – perceived or actual – as it is defined by the people who are targeted by a social marketing intervention. It is not what is assumed to benefit them by the organisation that is trying to encourage the behaviour change. 

Imagine a social marketing issue in your community (Health, Safety, Reducing Pollution) and have a look at the diagram below. Then answer the questions that follow (write the answers down) prior to a classroom discussion.
[image: ]



1  What do I need to understand about my target audience to change their behaviour?








2 What you would like my target audience to do? 








3 For your target audience, do the benefits of doing what I would like them to do outweigh the costs or barriers to doing it? 








4 What combination of activities what you need to do to encourage behavioural change in people to achieve the desired action? 
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