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DIGITAL MARKETING STRATEGY
Learning Outcome 2: ACTIVITY 3
HOMEWORK ACTIVITY
Perceptions of value

Read the article by Ge Zhu, Kevin Kam Fung So, Simon Hudson, (2017) "Inside the sharing economy: Understanding consumer motivations behind the adoption of mobile applications", International Journal of Contemporary Hospitality Management, Vol. 29 Issue: 9, pp.2218-2239. (This article will be available in your online student resources.)

What impact do consumers’ perceptions of value have on buying behaviours?
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