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STRATEGIC STAKEHOLDER RELATIONSHIPS
Learning Outcome 2: ACTIVITY 11
PAIRED ACTIVITY
Response rates 

[bookmark: _GoBack]Read: Rebecca Dolan, Jodie Conduit, John Fahy, Steve Goodman, (2017) "Social media: communication strategies, engagement and future research directions", International Journal of Wine Business Research, Vol. 29 Issue: 1, pp.2-19. (This article will be available in your online student resources.)

Critically evaluate whether response rates represent true engagement on social media.
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